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 This research aims to analyze the ethics of consumption and the 

behavior of Muslim consumers in an era of economic 

uncertainty. Unstable economic conditions, characterized by 

price and income fluctuations, encourage consumers to be more 

selective, rational, and cautious in making consumption 

decisions. The research uses a qualitative literature method by 

analyzing various literary sources related to Muslim 

consumption behavior, Islamic ethical principles, and consumer 

adaptation to economic dynamics. The results show that 

Muslim consumer behavior is influenced by economic factors, 

trust, technology, and religious values. Although economic 

pressures can affect consumption priorities, Islamic 

consumption ethics still act as a control mechanism, promoting 

principles of moderation, simplicity, and social care. This 

research contributes to understanding the dynamics of adaptive, 

balanced, and sharia-compliant Muslim consumer behavior 

amidst economic uncertainty. 
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